
 

Gildan Donates Apparel Worth US$200,000 To Aid Hurricane Helene Relief Efforts 

Charleston, Thursday, October 24, 2024 – Gildan is pleased to share that it has donated a total of 

US$200,000 worth of apparel to support those affected by Hurricane Helene. 

"Gildan has a strong presence in North Carolina and South Carolina, with nine of our facilities located in 

the region,” says Chuck Ward, President, Sales, Marketing, and Distribution. “With our longstanding 

history of supporting our local communities, it was important for us to assist with the recovery efforts in 

the aftermath of the hurricane and provide much-needed aid for our neighbors in the Carolinas.”  

Shortly after Hurricane Helene hit, Gildan’s locations in North and South Carolina provided US$100,000 

worth of apparel to be distributed to those impacted by the storm. Employees also spearheaded 

grassroots efforts to collect and deliver essential items like water, diapers, and non-perishable food. 

Gildan will be donating an additional US$100,000 worth of t-shirts to the upcoming Concert for Carolina, 

a benefit concert headlined by Eric Church and Luke Combs, which aims to raise funds for five nonprofit 

organizations working directly with residents in western North Carolina. T-shirts will be available for 

purchase at the event and all additional funds from their sale will directly contribute to essential relief 

efforts, providing vital assistance to families and individuals.  

The Concert for Carolina is scheduled for October 26 at Bank of America Stadium in Charlotte, North 

Carolina. For more information, including how to watch the livestream and donate to recovery efforts, 

visit www.concertforcarolina.com.  

To learn more about Gildan’s commitment to its communities, please visit the Company’s website.  

About Gildan 

Gildan is a leading manufacturer of everyday basic apparel. The Company’s product offering includes 

activewear, underwear and socks, sold to a broad range of customers, including wholesale distributors, 

screenprinters or embellishers, as well as to retailers that sell to consumers through their physical stores 

and/or e-commerce platforms and to global lifestyle brand companies. The Company markets its 

products in North America, Europe, Asia Pacific, and Latin America, under a diversified portfolio of 

Company-owned brands including Gildan®, American Apparel®, Comfort Colors®, GOLDTOE®, and Peds®. 

Gildan owns and operates vertically integrated, large-scale manufacturing facilities which are primarily 

located in Central America, the Caribbean, North America, and Bangladesh. Gildan operates with a 

strong commitment to industry-leading labour, environmental and governance practices throughout its 

supply chain in accordance with its comprehensive ESG program embedded in the Company's long-term 

business strategy. More information about the Company and its ESG practices and initiatives can be 

found at www.gildancorp.com. 
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